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UNDER NEW OWNERSHIP

Nuasiness Men'a Luncheon, in Doteh
Moom, 2=, S1.00,
Tray Lunch, in the Cellar, N0e
Table d'llvte Dinner, 0-5 1I*, M., 22,

Dancing on the Roof Every
Evewing, B:30 to Midnlght,

Meyer Davis' Orchestra.
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MULTIGRAPHING
LIST COMPILING

HILL DIRECTORY CO., Inc.

Madison 3375,

HILL'S LETTER SHOP

( Division)

ADDRESSING
MAILING

823 Mutual Bldg.

Good for the Eyes

mes. § AL ESK jortearce

Maln & Kth Nis. 230 K. Nrond SI.
Kodak Headguartera.
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Virginia Engraving Co., Inc.| | Buchanan’s
Photo-Engravers Jewelers,
Artists and Designers || ¥ rdad at Thir.
NIAMONDS
8 nnd 10 North Eleventh St o e
I"hone Randolph 318. WATCHES
- A : /)
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better have
WHITTET
print it.
WHITTET & SuEPPERSON

Fighth 31, between Miin and Franklin
Ricumonn, Va.

o
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The Safe-Cahinet ~]
“Ihe World's Safest Safe

Dearn the Mliglbest forsement of
the Laderwriters’ Laboratories.

Underwriters’ laboarnlaries
Inspecied Snfle Class A Nu,
Underwriters' laborataries
Insperied Hufe Class 11 No,

THE SAFE-CANINIET COMPANY,
M. M. Fricdman, Agency Manager.
Il North Se¥enth Nt
Mndlson Z0T. Idlchmond. Va,
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INSURANCE
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SURETY BONDS
Gibson, foore & Sutton, Inc.
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Look! Here Is the Pr'ograr_n_ for Sixteen Weeks

it Consists of Eight Advanced Confer-
ences and Elght Lectures on Ad-
vertising and  Selling, Mer-
chandising and Economies,

The Advertising Club congratulates Dallas
Holoman, chalrman of the program commit-
tee, and the members of his committee
the splendid work they have done in arrang-
ing the conferences and lectures which are
presently to be outlined,  That o preat deal
of thought, time and energy has been ex-
pended on this program is evident from its
thoroughness in every respect,
- The first of the lectures by Mr. H. 1. Seay,
associale professor of economics at the Uni
versity of Richmond, will be given next Fri-
duy, August 6. This talk will have for its
general subijeet "The Nature and Scope of
Eeonomics,” and will be largely explanatory of
the talks that are to follow on alternate Fri-
days through and inclusive of November 26,
Do not fail to attach the proper importanee
to this first lecture, because a comprehensive
understanding of the talks that are to follow
will be based on the proper understanding of
the first lectare.  On Augnst 20 Mr. Seay

will have for his subject “The Evolution of |

Feonomie  Socieiy."*
subject will he *“I'he
tion''; an September
“The Meaning and

On  September 3
Eronomics of
17 the subject will he
Significance of Valne.

the

On October | the subject will be “The Keon- |
nmic Forees Which Determine Markel Prices, |

October 29 will be devoted to ““Retail Mer-
chandising.”” November 12 (n “*Salesman-
ship," and November 26 to “Some Popular

innmie

Fallacins,

chandising™ by Mr, Seay.
of wide practieal experience in the field of
busginess, and what he wil) have to cay In
hased largely on this experience,

Mr. Seay is a man

Mary Demanded a Reason

M;\Il\' necded now s, =0 she was

watching the newspaper advertise-
ments for an announcement of something
that would suit taste and pocketbook.

One rather prominent add attracted her
attention, bui not her taste. It offered
shoes of the style she wished and at prices
lower than she'd hoped for, hut she didn't
believe the claim, “worth $5.00 to 212.50
a pair, now §4.05."

The ad gave no reason for such a ro-
durction; Mary knows that ordinarily one
dealer can buy as cheaply as anothe
she couldn't believe the c¢laim
She bought elsewhere,

r. 80
Was true.

or———

on |

Produce- |

Chis, in vory abbreviated form, covers the |
cight lectures on “The Economies of Mer- |

| Eight Advanced Conferences on *A\d-
1 vertising and Selling.”

This « feature of the program, beginning
i August 13, is decidedly the most thorough the
Lelub has ever undertaken.  The subjects have
| been selected with great care, and the speak-
ers presenting the aflirmative and

ful and logical manner the best thought to be
obtained on them. The club is msh'l;t\{-d Lo
the gentlemen who have so willingly given
of their time in the presentation of the argu-
ments, and we shall be the gainer by listen-
ing to what they will have Lo say.

The first of the advaneed conferences will
(be held on August 13, The subject for that
day will be, "ls5 Advertising an Fconomic
Waste or a Profitable Investment?” Mr. C.
L. Bixby, of the Ceeil, Barreto & Cecil Ad-
| vertising Agency, will present the arguments
in favor of advertising, and Dr. George W.
MeDaniel, pastor of the First Baptist Church,
will present the other side of the question.

The subject for the conference on August

27 will be, “The Middleman—Is He an Es-
sential or Unessential Faetor in Distribu-
tion?'  Mr, P, L. Ezekiel, of Ezekiel & Col

will talk in favor of the middleman and Mr.
desse C. Duke, editor and lawyver, will pre-
{sent the opposite view,

The subject for September 10 will be, “Can
Consumer  Acceptance of  Manufacturers
Brands Be Faoreed, or Does the Retailer Own
His Trade?” This discussion will he led by
Mr. 5. F. Guggenhimer, of the Aragon Coffee
Company, and Mr. W, L. Austin, merchan-
dise manager of Miller & Rhoads, will pre-
sent the opposite side of the guestion.

On September 24 the subject of the con-
ference will be, “Should the Retail Price of
4 Branded Article Be Maintained by the
Manufacturer, or Determined at Will by the
Retailer?”  Mr. J. J. Barreto, president  of
the Cecil, Barretn & Cecil Advertising Ageney,
will present the argument in favor of the
manufacturers, and Mr. W. A. Clark, Ir..
seeretary of the Retail Merchants' Associa-
tlon, will preseat the argument in favor of
the retallers, 1

“Can n Generally Consumed Product, With

Established National Distribution, Be Adver-!

1 Most Effectively Through Magazines or

tis
Newspapers?" will be the discussion for Oc-

et |

negative |
sides will go deeply into the phases of their |
respective questions und present in a thought- |

| We Meet Today At The
| BUSINESS MEN'S CLUB.
| Miss Virginia Roberts, president of the
': Woman's Advertising Club, will speak on
i “*Salesmanship”
E Miss Eudora Ramsey Richardson, of the
War Loan Organization, will speak on
“The Sales Letter”

These ladies have mastered thelr sub-
jeets, and what they have to say will be
well worth hearing

Visiting advertising men are invited to
meet with us,

12:55 Sharp.

i the American Art Company, will speak in
| favor of specific media,

1. The conference for November 5, at which
| time *“The Advertising Copy—1s [t Most kf-

| fective When Dominating or Restrained- —
illr!mirm Why or Suggestive —Institutional or
| Specific—Large Spaced and Infrequent or
Small Spaced and Frequent?” promises to be
one of the most interesting of the whaole
series.  Mr. K. E. Hickerson, vice-president
of the Freeman Advertising Ageney, will pre-
|=;Pnl one side of the queslion, while Mr. S. T.
| leaming, sceretary of the Better Business
| Bureau, will present the other,

The last of Lthe eight advaneed conferences
{ will be on Novembher 19, when “The Form
}itnﬂ Style of Advertising-—Are Thev Most Ef-
fective in Rluck and While or in Color:
| When Typographically Aggressive or Attrac-
| tive; When Illustrated or All Type; When
| Expensive or Economical to Prodiuce?" R.
1.\!nnl,(-:m Whittet, of Whitlet & Shepperson,
Iwilt present one side of the question, while
| Frederick Spigel, of the Spigel Studios, will
| present the other.

| An Ambitious Undertaking.

This is certainly the most ambitious pro-
|gram ever attempted by an Advertising Club
|or similar organization in this section of the
jcountry. It should and will command (he
enthusiasm and interest of every member of
the Richmond Advertising Club, and others
who are interested in the larger phases of
todvertising and selling.

| s tell]
Live, Laugh and Love.
Queer, isn't it, that in a world made hy

the Giver of all good, and held In the hollow
| of His hand—beautiful and hountiful, filled

Maymund Masney)
Ralph Dombrower

Camphell
Hollomno

Address all com- §
wiunicntions rejor- §
member-
sthup nond clulb nr-
falrs 1o Haymond
Masse ¥, Secretary,

-AUTO TOP & TRIMMING CO., Inc.

The Wine Color |

Mercer Car

with a khaki top, belonglng to Mr,
E. B, Millhiser, will convince you
of Judge's abillty to design and
build a top when class and distine-

tlon is desired. "

Itan, a5, 1016 W. Broaa 8¢ 1
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Calling to your attention the
best place for business men
and women to eat— 5

Eighth and Broad,
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[ Nothing Like It—

\Efoner )\

’,frﬂl Gure Womrse Coewine f

Dellelously Dinerent
Made in Richmond—Sold
Lverywhere.
FRANKLIN CARO CO,,

JULY FUNDS

The versification of Investments of
rurplus funds s necoasary to secura

Maximum Safety of
Principal and Income

Send for Hugmestions.

EUGENE R. JONES & CO.

Better Printing—
Better Advertising

The Shop of Retter Printing

Garrett & Massie, Inc.

i LI0D-11 K. Franklin Strecs

} Madinon 7404

We Think

as well as print

TRY US

¥

- S0T I& AMain St Mad. 7147

Richimond, Va. e
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Williams Printing Co,
11-13-15 N. Fourtcenth St.
Phone Madison 08D ;

Yl garEagii: e < ~ -t
= tober 8, and the magazine viewpoint will he | With opportunity and affording every hope i
=~ = Women ecan help the Better Business .II(;:;‘I:"“‘-I‘ by Mr. B. Morgan Shepperd, I]uh_-ﬂ_l'll] every Illii]lnlllr'éi:;.--::_n I‘Iililll}‘ peaple per- (— (o 7 o ,T' -
3urcan in the campaign to promote in- [ tigher of the Southern Planter, and the news- | 8ISt in preac ling the gospel of don't, doubt Guilding on Glass, Cornice Signs, r 1k
[ Audits qj"il(‘lll\' In"(«g!i.w . -~ t«l-;:rn_\‘ aml create confidence in adver- .I'h'lllf‘l' side will be presented by Mr. M. s, and damn? X ’:‘ g I‘ : R Am&l‘l.aﬂ Alldlt Compally |
N zati ‘and Expert Fede Th T D t h Someihiag ‘oing, How?. Do nat cxnect || icright, advertising manager of The Times-| 1 have pity for the man or woman whose Show  Cards, Bronze, o rUBLIC AccooNTANTS. o R
gations and l-.xpr.-rt. I'ederal e lmes- lspa c s(]’r‘i‘o‘llil?l“lfiﬂr ::tn:hinﬁ: Do nol believe | Dispateh, heart no longer responds lo the sweol svm- Nickel and Etched Glass Signs. Richmond moarin i |
S Tax W —all by . claims that insu ntelligence. H“}l'rll'l 01 wawrne art v Advertising A opria- | Phony of human sentiment, whose capacity n 214 A . Nat'l Bas o | &
. “l“tpl‘l il : has a distinetiv 1 i Rdvertio oy perlencesiaiiimtslead- | o Vohni” B Daveled (o Conatat Publicity | for_onjoyment has atrophied as a result of Pressed Metal Signs Mado in Y prasetuinipipy L
the same firm, S IRy erEicn ity mg_ T!t.]\.!"ﬂlhlllj.{ nr_ %rfm_m_':_‘_ ] I:‘SLI(.'II as Outdoor Display and Street Car Cards, :'il!l::r:-._l or I’.'ml:ulrlsn_z.. wlim.\'.ln“:'mlndt]m::c in Lorge Quantities, CONSULTING ACCOUNTANTS, i
render Advertisers. Ask the . : ) and What Part to Specific Media, Such as|bumanity was long since los any he ever Audits Buaineas 8o |E
Pullen, Henderson, _ Better BUSIDESS Bureau Direct-by-Mail, Novelties, Class Publieations?" Imtl..u_nrl whose every thought and act origi- v * Pl pias S".I:;.m! :
h'chinn()y & CO., Advertising Department, A Vaoice for the Consumer. will he the subject of the conference on Oclo- 32:1{1“;1 in that dread trinity of don't, doubt and race l n 0 Tione  OMEL o | I
< “ Py Srde . = her 22, Mr. W. W. Workman, president of - . L] 100 Nroad N e
Certified Tublle Accountnnis, Eirprr‘tcfl:p‘lh.‘ _ll] I.mmlmr.. .\n:;::l:{alat ities, the Burton System, will present the claim of How mueh better to live, laugh and love, Ll T"“ “\;:2 “ew York, it
| Richmond, Va. Lynchburg, Va, RandOlph 1 SLADOTR fgeond Bt Madisou 821. || ponoral media, and Mr. Jefferson Walluce, of [than to don't doubt and damn, 116 North Scventh Strect. AN TAL csideat Mg, |f;
Italelgh, N. C. L =k L T'hone Randolph 961, B
e e —— AN 8
- 2 (— =) i N 7 2L
il | |
M 'll 6N STEREOS For Best Work and
OSsSimni er 4 I I Satisfaction Go to
- AL AR ATS ;
FREDERIC A S ¥ AULER b
: FLORIST LIDLING - AAULEING ) and M i
SDUGHE 8- : : B MUTUAL BUILDING RICHMOND Southern Auto Repair|
@EWN(’G y P . = Ad Club Members can get G
T ALt ELT G e — fecoznized by: quickest and best service in Compaﬂy, lnc. Ll
ADVERTISING All the season’s flowers are Newspaper, Magazine and General American :I\"-.I.\Iu..i...;-':_ uul-né-lhel-‘rn'“ Ans'n, our modern plant, o 1
e i 3 g \ fertodienl Fub vy sruchiljion, op-pie .
TEST ABT here with all their beauty and ’\“"m‘,l's'.“f;b] }’}z:lunetr;. Prepared Asricultnral ’m}ﬂ\n:.; .-lr:;f',xsq..'.vu.':mn. A 0 ":‘:’“ “d"lﬂ_d Street, |
17 HIGHEST IMEDALS ONE VoD O e fragrance. and Profitably Placed. s--unw:m'-rndm]'\-'- r"';'h“"\(\"mfd'\“'"' VIRGINIA 57 o Al RY (:,0,, chniond, Va. i1l
C. F.Lsg;f.llr-;lst;g'.‘;’ B'ict'lf;:lil'r:'zob;\:f)s.'v‘\. L I'hones, Mudison 1117-1118, Associatad Ad Clubs of the World, Mfg. Dept. Ninth and Cary, Mandison G108, Handolph 1900, [}
L J B LR
] -TELEPHOAF-  -RAN. 2042 > ——/ \ 5
(c = . N B Vou Can Have Voor
- N (7 R 1 e 1 Y E ‘ o =
s . n = " orkshire 1 gﬂgg G t
i A Elaciric Motors Virginia Trust Compan | arpots
Electrical Work of | |D- A. PRENTISS ; - | PRIME RIBS || (¥ 2yes ana wousm amto
" g8 310 West Hrond Street, Rellalred | S f NB w Rug
Ever Bsc" ﬂtiun UICK SERVICE 77.8 are Executor LA at a saving of half the cost ot': ,
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FRESH STRAWDBERRY.

Motor Car Co.

Richmond, Va.

G186 Enst Broad Street.
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Telephones: Mad. 0452, Ran, 1552

SCHER’ S

ODA
EGAR

Richmond, Va.

Maccar Trucks

ARE BEST

Iz the verdict of many users

KING-WILSON MOTOR
CORPORATION

820 W, Nirond St. / Mad. 1361,

G
) The Best Stenographer in

System.

the World

So say all users of the Ediphone
Wa will gladly Instull
in vour oflice, on your own work,

Worm-Drive Motor Truck
1 to 6-Ton Capacity

Day-Elder

Cigars,

Luncheonette

Tobnccos, Cnndies

on a result vrovinr basis,

Note, firal, that DAY-ELDER

Sodn Fountain.

The Firms Who Are Wise

AD-VISE

and “Printing of Distinction"

CARNEGIE OFFICE SUPPLY CO.,

inl Eiwinat
L G TAbInG byl

TRUCKS are bullt of very finest

- materials money can  buy, and, 1
. siecond, they are the mosl reason- YOX.
nbly priced WORM DRIVIS trucks
() on the market, INVESTIGATI!
PRY BV BN iR LETVECD .

KLINE KAR SALIEES COMIPANY,
005-813 West Broad Street,
Ilchmond, Va.

720 Enst Main Sireet,

Special prices on Cigars by the

Frank Moriconi & Co.

D22 Enst Main Street.

For Results

Brown Print Shop

Where Governor Sireet Meets
Franklin, Richmond, Va.

Phone Madison 1800,

Sydnor Pum§ and
Well Co., Inc.

Water Supply Equipment

1310 Einat Malm Street,

Richmond, Va.

Judicious

S
in this day and time I8 the curés
way Lo promota

Mogern-Feet Clotken, all wool, fllll‘l
colors, save halfl the custoi
tailors' feo and last longer, A

Kirk-Parrish Co.

605 Eaat Droad Street,

Al
by




